
How Social Media Can
Help Pinpoint the Target
Audience for Your Book



Understanding the
target audience for
your book is vital for
choosing the most
effective marketing
efforts, reducing
expenses, and
maximizing sales. 



ONE

Allocate your time, energy, and budget more effectively.
Instead of trying to reach everyone, focus on those readers
who are most likely to purchase your book. This will help to
reduce wasted efforts. 

Helps you to craft messages that resonate with readers.
By addressing their specific needs and preferences, your
content across all platforms will be more compelling and
relevant.

Provides a greater return on investment. When your
marketing efforts are directed at those readers who are
genuinely interested in your genre or niche, the likelihood of
converting them into your readers is much higher.

Identify opportunities for collaborations, promotions,
and events that cater to their interests. This can lead to
partnerships with influencers, participation in genre-specific
events, and other promotional activities that  boost your
visibility.

Engaging with a specific audience can help you build a
community of readers who share common interests. This
will become a valuable asset for promoting future books
and projects.

The benefits of understanding your
target audience.
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TWO

First, I made a list of novels that were the
most comparable to mine and analyzed the
4 and 5 star reviews.

 

I used Goodreads to find the target
audience for my novel.

Heidimcintyre.com/coach

With over 150 million members, Goodreads is
the world’s largest social media site for avid
readers. making it a great source to find your
audience. 



THREE

Than I studied the profiles of the those
reviewers which helped me identify my
primary and secondary audience. 

Gender & 
Approximate Age

Favorite Genres Interests 
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FOUR

I used this intel to create two specific reader
profiles which helped me to pinpoint their
traits and preferences.  

Dawn 

Age: 60 

Likes magic, mystery, historical

fiction and romance

Enjoys coffee, wine, spending time

with friends

Hobbies: cooking/baking, crafts,

fitness (walking, jogging, yoga etc.)

Empty nester, loves dogs or cats 

Ashley 

Age 35 

Has 2+ kids 

Likes magic, time-travel, paranormal

romance 

Professional—works full or part time 

Enjoys jogging/walking/hiking,

watching movies, cooking 

Has pets  

Primary Audience Secondary Audience
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FIVE

Here’s how:

Look for books that are comparable to yours with the same
genre or niche. If one of your comp authors has a reader
group, join it and connect with the readers who are posting. 

In addition, you can join reader groups that are based on
your genre or niche such as Facebook reader groups and
Instagram Book Clubs .

When joining a reader group, you’ll want to review:

The demographics and interests of the readers who

are most active by reviewing their profiles. (gender,

age, hobbies, etc.) 

You’ll notice common trends.

Look for content with the most engagement, so you

can gain insights into what readers are most interested

in and why. 

Heidimcintyre.com/coach

Goodreads is intimidating for many
authors because the reviewers can be
tough critics. If this site is not for you,
use Facebook and Instagram to find your
readers. 



SIX

Reaching Your Readers

As an example, my marketing campaign for my
debut novel included these activities: 

Goodreads giveaways for both my print and

eBook

Reached both primary and secondary

audiences 

Facebook promotions 

Reached my primary audience 

Facebook & Instagram advertising 

Reached both audiences

Two Instagram tours with with

bookstagrammers

Reached my secondary audience 
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Because this process helped me to
visualize my readers, it made them more
real and relatable. 

It also guided me to focus my marketing
on channels and platforms where they are
most active and to develop content for my
advertising, social media, newsletter and
blog.



Finding your target audience ensures that your
marketing efforts are not just reaching people, but
reaching the right people, maximizing your
chances of success.

About Me
As an Indie Author and Book Marketing Coach, I
understand the challenges many authors face,
from the struggle to stand out in a crowded
market to the confusion surrounding the latest
marketing trends. Let me be your partner in
navigating the intricacies of promoting your book
with my proven approach. 

With thirty years of experience, I spent most of my marketing
career as a consultant specializing in fresh produce. Now I
help authors to be more strategic while leveraging their
unique strengths to become more successful.
 
Visit my website at Heidimcintyre.com/coach or email me
directly at Heidi@mcintyremktg.com to schedule a free
consultation. 
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